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Innovative Uses of the Information from the POS System
Point of sale system is a system that combines and shortens payment procedures of small business enterprises. The system is made up of a software application capable of updating the inventory and at the same time records all the detail of the customers as they buy goods in the shop. This system makes service provision in the shop to be more effective. According to Tischner et al. (2017), the point of sale system is also capable of generating reports on the sales date so that you can be able to manage the shop. The hardware can also possess other feature like order puncher, receipt printer and others according to your needs. In addition, the system does monitoring the supermarket general performances as it keeps all the firm record of the accountant.
Point of sale in small-scale businesses has seen a lot of innovations but due to the changing technology, there have been innovative POS systems. On the other hand, business personnel is demanding for more ideas which will bring more changes to the market. Therefore, alliance needs to employ people who are innovative and creative so that they can generate more good ideas which can be used to improve services in the organization, like bringing the automatic point of sale system which does not need physical conduct but generates payment as you pass to the door out.
Again, there should be apps which allow the operation of the business through the phones. This will enable customers to order their goods and services through the phones and pay faster thus it saves on time. According to Gruen (2018), this innovation is used in a coffee shop in the UK where a lot of people are enjoying creativity because it saves on time. Hence, it should be made easier in the supermarket because everyone owns a gadget which allows the use of the apps on the phone comfortably wherever they are without any problem. 
According to Zhuhadar et al. (2017), virtual shopping with tablets is the other creative idea which needs to be employed at Alliance so as to enhance their selling of goods and services. The goods are kept on the exhibition where a huge tablet is also providing in the window, permitting customers to go over the newest collection of goods. All the latest designs and fashion can be displayed on the tablet, thus attracting customers from the distance in the market. This type of technology will make more customers do impulse buying, therefore, increase in sales of the goods available in the supermarket. The customer will be able to get access to new products in the market. Also, the POS will help in giving orders and pay for the same products. As seen in the recent past the POS is winning more customers in the United States. For that reason, Alliance supermarket should also try to use the same technology and see if it will work for them since they are not performing well and they need to reduce the cost of production in goods and services.
Alliance supermarket should also try the innovative way of making customer’s face be recognized in one of the hotels in Birmingham. All the customers were to smile when they check out. The creativity brings the customers picture which is in the PayPal and the customer pays the bills without making any queue and thus it also saves the customer’s time. When the payment goes through the POS generates the e-receipt to the customer (Williams, 2017).
Alliance supermarket needs to have the client’s preferences like notices. POS systems comprise worker side elements such as protected personal proof of identification numbers or swipe cards. These features are important in the boosting of the organization's performances which is the main goal of every organization.
According to Mayer et al. (2018), the POS needs to be introduced in the firm because it will improve on the firm's communication. For the success of any institution, it has been communicating effectively so that all the information reaches to all the workers in time so that action may be taken immediately. The point of sale system can also be applied by the supermarket in the preparation of workers payroll which will save the firm money and could be used to employ someone to the accountant. The POS can also help in the calculation of the income statements and balance sheets. All the services in the firm will be done by the computers thus reducing the cost of employing workers in their positions and are replaced by technological advances.
In conclusion, the point of sale has changed everything while shopping at the supermarkets and restaurants. This type of change in the industry has been received positively due to the best outcome realized. The system has also cut down the cost of production in the firm and many institutions enjoy the use of new technology which does not affect them in their performance but it enhances their good performances. When the point of sale system is created the clients' experiences is enhanced. Thus, through POS system the firm will realize it has improved in terms of sale and service provision to the customers. The supermarket also needs to have an innovative team which will be assisting customers in the education of the new technology so that everyone can comply with changes in the organization. Therefore, POS technology when well utilized will be the best way of managing the inventory without too much pressure because it will be a system operated. Through cost-effective technological system advances the Alliance supermarket can improve in the production of their goods and services without straining too much but through implementation of the innovative strategies which are available in the market and the changes in trends. 
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